USZ University General Elective Course Datasheet

Course title: EUGLOH Open University 2027 autumn Credits: 3

Course classification: free elective

Type and number of contact hours: lecture

Assessment method: practical grade

Position of the course in the curriculum: not linked to a specific semester

Prerequisites (if any): none

Course description: a concise yet informative description of the knowledge and material to be acquired.

Education and marketing are usually imagined as fundamentally different activities: education is
associated with cultivating knowledge and judgment, while marketing is associated with attracting
attention, creating demand and persuading people to choose or act. Yet both depend on a surprisingly
similar range of practices: understanding an audience, identifying what matters to others, framing
information, creating trust, telling compelling stories and motivating people to engage. This raises a
broader question about the purposes of communication itself. Why do institutions share information,
and what happens when different institutions share it for different purposes? A university, a school, a
company, a museum, a media platform or a public institution may all communicate knowledge, but
they do so within different economies of attention, authority and responsibility. The semester therefore
explores the relationship between education, communication, entrepreneurship and marketing without
assuming either that these practices are equivalent or that they are fundamentally opposed. Jane
McDonnell’s Reading Ranciere for Education provides an important conceptual perspective here: it
challenges the assumption that education is necessarily a relationship between someone who possesses
knowledge and someone who lacks it, and instead foregrounds intellectual equality and the learner’s
capacity to think and act for themselves. What, then, distinguishes communication that enables people
from communication that merely succeeds in moving them? This question also connects education to
the contemporary problem of information overload and mediated public discourse. Neil Postman’s
Amusing Ourselves to Death draws attention to the ways in which the forms and media through which
information circulates shape what can be communicated, what counts as serious knowledge, and what
audiences come to expect from public discourse. The semester will therefore consider how young
people might be educated not simply to access and produce information, but to recognise its purposes,
forms and contexts, and to use it responsibly. The apparent similarities between a good teacher and a
good entrepreneur — curiosity, empathy, audience awareness, creativity, storytelling and the ability to
create engagement — become a starting point for a larger question: how can these capacities be
understood within an ethical framework in which the aim is not simply to influence others, but to
enable them to become more capable of making sense of the world and acting within it?

List of the 2—5 most important required and recommended readings (lecture notes, textbooks),
including bibliographic details (author, title, publication data, [possibly page numbers], ISBN)

McDonnell, Jane: Reading Ranciére for Education. An Introduction. Palgrave Macmillan, 2022.
Postman, Neil. Amusing Ourselves to Death: Public Discourse in the Age of Show Business, Viking,
1985.

List of the prescribed professional competencies and competence elements (knowledge, skills, etc.;
Section 7 of the Training and Outcome Requirements) to whose development the course substantially
contributes.

a) Knowledge

Understands how media, institutional contexts, and communication formats influence the production,
dissemination, interpretation, and perceived value of knowledge.

b) Skills

Critically analyses communication practices used by educational, commercial, media, and public
institutions, identifying their purposes, assumptions, and potential impacts.

c) Attitude
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Demonstrates openness to diverse perspectives and awareness of the ethical implications of
influence, persuasion, and public communication.

Appreciates the importance of responsible communication in supporting informed participation in
democratic and social life.

d) Autonomy and Responsibility

Applies reflective judgment when creating or sharing information, aiming to support understanding,
informed decision-making, and meaningful engagement rather than mere persuasion.

Planned number of students: no limit

Additional information This online course is free of charge from EUGLOH. As the course is
delivered online, participants need access to the necessary technology and internet to follow the
programme.

Course coordinator: Agnes Matuska

Instructors involved in the course (if any)




